'U.S. Has Canai to Thank
for Harlequin Romances

‘ By STANLEY MEISLER, Times Sraff Writer

For dips she had been refusiig fn
deenoledss whot wad orealy  fhe
MEler it e 8ok 1oith despair,
her nallz driving into her pafme, she
cdriilted the extent of her faily, She
cowld never marry Giles beoause sie
s heart over heod foo fore wiih
Raooul B, Crir,

—“Cratle in Corslen,” by Anne
Weale, Hurlequin Romance Na, 537

TORONTO—A couple of yeaes
ago, Mordeeal Richler. the Canadian
novelist, wrote an article ridiculing
his fellow countrymen for their in-
eéusant comiplainls ghaut American
Lelevision swamping their culiurs.

"Take Heart, Canada!™ the actiele
Was _1|1IE~cT. "Far every "Gong Show,”
It sasd, “we grve them back a Harle-
Quin romanee,

There t= Mue doobt that Harle.
qunramancca—the ubiquilous pap- |

-

crizack novels with the happy end-
ing plols of lewe and courtship in a
tnadern selling —make up Canada’s
Ereatest culiural expert to the Units
ed Srates and, in fact, the rest of the
wierld,

70 Million in U5, Sales

In 157 Hastequin seld 165 mal-
Lo eapies of i1s romanees in 10 -
Fuages Lo pexders in Conade, the
United States, Britain, Jopan, Ger-
many, the Nethorlands, Freanece,
Mexico, Greeoe, Sweden and a hast
of other countries. Tta aales in the
United State=, the [argest market,
came W almost $70 million, close o
0% of the value of all peperbacks
sold there Harlequin elaims 14 mil-
Hak Arderienn readers.

The wemen who read harlequins
and giher eomancs novels o 8o

| matnly for eseape.
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STEVE FONTANINE ¢ Lon Angeies Times
It"s swrictly for escape. Hardequin
sold 1EBE million copes of its
books in 10 languages in [979.

HARLEQUIN: Canada’s Cultural Export
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“They'Te very open about i said Janice Radway,
aaslatant professor of American civilization at the Uni -
versily of Pennaylvania, who iz canducting a study o
the popularily of the books. "They say that it s an ad-
diction. Many of them that I alked to said, "Well, you
know, it's just ltke drinking or 1t's just like popping
| pills. Cnly this doesn't harm anybedy. This doesn’t
hurt my faedly, and it really doesn't hort me, either
But it makes me happy and hopefal.”

Success Spawes Compelition

The phenomenal success of Harlsguin romances has
spawned o good deal of compelition, The Sthauelies of
Pockel Beoks, Dell's Candlelight series, Fawcell's
Coveniry series and Warner's Library of Regency Ro-
mance kave joined Bantam's Barbara CArtland novels
in trying to whittle down Harlequin's huge shase af
the American markes [n fact, Harleguin has filed suit
againat Pocket Books, ita farmer 118, distributor, con-
tending Sthouettes imitate Harleguins too closely.

The phenomenal success has also spawned zom#®
concern by feminisis, In a recent article, Ann Douglas
whe leaches Engllsh at Columbia University, attacked
Harlequin romances &2 “dramas of dependeney™ in
which helpless women cling to dominant males, Har-
Leduin exerutivies deny this bul they someliotes belray
defenatverness abaut their produat,

_"We have been unhampered by the need for eritical
illerary acclaim,” W. Lawrence Helsoy, president of
llru.rlr:quln Emterprises Lud., wrote in the 1978 annual
ri.
"Rather, we have centered our attentions single-

mindedly on readers. who are the ereal erities of pur
publicatienz.”™

Yel, perhaps out of consclenee, Harlequin finances
the annual literary awards of the Canadian Aulhors
Azmn in fictlon, reafietion, poctry and drama. 1t s safe
Lo geas thial no Harleguin romanee will ever win one,

Although it headquar-
ters in Toronie and (2 run by Canadians, the Harlequin
ramanes iz nol very Cansdian. Moat of the books are
written by middle.aged British women whe ke to el
their virginal British heroines down in exotic settings
in Europe and Africa

‘Uaderslands How You Feel”

The mwost Canadian aspect of the product is in fis
packaging. Harlequwin executives lke to say that
Hekzey, a former Proctor & Gamble marketing man,
packages and sells Harlequin books like soap, Harde-
quin dees not promate Indivkdual Uiles and authaes; in-
steadd, it pushes the line as 2 whele in an advertizing:
campaign thal assuses the readers, “Harlequin under-
stands how vou feel about love.”

Diealers in supermarkets, drugstores, vanoly stores
and bookatores cannot plek and chooss from among
the dogen Harlequin litles thatl are published cach
manth bal must disnlay them all, Readers, wha write
letters to the company boasting about thetr “addie-
tinn,™ are nod selective as they grab as many as they
can frant the racks,

In & 6ens, the suthors are the unsung heroines of
Elazteqiiin sinee the company promotes the series as a
whole eather than the individual writers, =0 do pot
hivve a preferenee in authors,” Val Higgins of Merced,
Calif,, &uid in a letter o the company recently, ' As
long 85 it haz the Harleguin trademark, 1 will read o



